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Safe Harbor Statement Under the Private Securities Litigation Reform Act of 1995

These materials, our press release and our conference call, may contain "forward-looking statements" within the meaning of the Private Securities Litigation Reform Act of 1995. The use of words such as "anticipates,"

"estimates," "expects," "plans" and "believes," among others, generally identify forward-looking statements. These forward-looking statements include, among others, statements relating to: the Company’s future financial
performance, business prospects and strategy, anticipated trends and prospects in the home services industry and other similar matters. Actual results could differ materially from those contained in these forward-looking
statements for a variety of reasons, including, among others: our ability to compete, the failure or delay of the home services market to migrate online, adverse economic events or trends (particularly those that
adversely impact consumer confidence and spending behavior), our ability to establish and maintain relationships with quality service professionals, our ability to build, maintain and/or enhance our various brands,
the impact of our brand initiative, our ability to expand Services, our ability to market our various products and services in a successful and cost-effective manner, the continued display of links to websites offering
our products and services in a prominent manner in search results, our continued ability to communicate with consumers and service professionals via e-mail (or other sufficient means), our ability to access, share
and use personal data about consumers, our ability to develop and monetize versions of our products and services for mobile and other digital devices, any challenge to the contractor classification or employment
status of our Handy service professionals, our ability to protect our systems, technology and infrastructure from cyberattacks and to protect personal and confidential user information, the occurrence of data
security breaches, fraud and/or additional regulation involving or impacting credit card payments, the integrity, efficiency and scalability of our technology systems and infrastructures (and those of third parties with
whom we do business), operational and financial risks relating to acquisitions and our continued ability to identify suitable acquisition candidates, our ability to operate (and expand into) international markets
successfully, the impact of the COVID-19 outbreak on our businesses, our ability to adequately protect our intellectual property rights and not infringe the intellectual property rights of third parties, changes in key
personnel, various risks related to our relationship with IAC and various risks related to our outstanding indebtedness. Certain of these and other risks and uncertainties are discussed in Angi Inc.’s filings with the
Securities and Exchange Commission. Other unknown or unpredictable factors that could also adversely affect Angi Inc.’s business, financial condition and results of operations may arise from time to time. In light of these
risks and uncertainties, these forward-looking statements may not prove to be accurate. Accordingly, you should not place undue reliance on these forward-looking statements, which only reflect the views of Angi Inc.’s

management as of the date of this press release. Angi Inc. does not undertake to update these forward-looking statements.

Market and Industry Data

We obtained the market and certain other data used in this presentation from our own research, surveys or studies conducted by third parties and industry or general publications, and other publicly available sources. We

have not independently verified such data, and we do not make any representations as to the accuracy of such information.

Non-GAAP Financial Measures

This presentation contains references to certain non-GAAP measures. This includes Adjusted Earnings Before Interest, Taxes, Depreciation and Amortization (Adjusted EBITDA), defined as operating income excluding: (1)
stock-based compensation expense; (2) depreciation; and (3) acquisition-related items consisting of (i) amortization of intangible assets and impairments of goodwill and intangible assets, if applicable, and (ii) gains and

losses recognized on changes in the fair value of contingent consideration arrangements. The reconciliations between GAAP measures and non-GAAP measures are included in the Appendix to this presentation.

Privileged & Confidential
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4x Bigger than any other Digital Home Services Company

Home Services Revenue

$1.6B

J\“gi Competitor A Competitor B Competitor C Competitor D Competitor E

Source: Internal estimates

Angi shown as net revenue, see revenue reconciliation on page 16 in Appendix



Introducing New Segments for Increased Transparency

FY2022 Revenue by Segment (Sm)? FY2022 Adjusted EBITDA by Segment ($m)
($10)

$101

$169

$138 M Ads and Leads
W Services

Roofing

$45

International

B Intersegment

(s0)
Eliminations
(s21)
($52) ($50)
Ads and Leads Services Roofing Corporate International Total Angi
Ads and Leads Service Professionals pay for exposure to consumers
Services Consumers receive instant prices, schedule jobs, and pay online; Angi coordinates with Service Professionals
Roofing Residential roof replacement platform, servicing consumer and insurance channels
International Leading home services marketplace business in Germany, France, UK, Netherlands, Italy, and Canada

1. See revenue reconciliation on page 16 in Appendix



Ads and Leads: Profitable Business with Upside

Revenue Growth (Y/Y) Adjusted EBITDA

7%

M Adj. EBITDA ($m) —e—Adj. EBITDA Margin
$49

7% $52

(2%)

Qi21 Q221 Q321 Q421 Q12 Q222 Q@32 Q422 Q1'21 Q221 Q3'21 Q4'21 Q1'22 Q2'22 Q3'22 Q4'22



Services: Future Growth with De-Risked Financial Profile in 2023

Net Revenue Growth (Y/Y) Adjusted EBITDA

176% I I I
($11)

I (52)
(514)

($11)
($12)
(514)
($18)
($19)

Includes $13M of
legal related and
restructuring costs

Ql'21 Q2'21 Q3'21 Q4'21 Ql1'22 Q2'22 Q3'22 Q4'22 Q1'21 Q2'21 Q3'21 Q4'21 Q1'22 Q2'22 Q3'22 Q4'22

See revenue reconciliation on page 16 in Appendix



Services: Focus on Best, Scalable, Profitable experiences

Steadily Improving Unit Economics

100% Customers receive an immediate option $232 $230 <€— Valueper

of Services priced online! to get their job done completed job
$186

2x Higher repeat rate for customers who $153

Customer repeat rate complete a Services job?

vs Angi average
= Variable Costs

>50

Net Promoter Score for customers who

Customer complete a Services job $152

Net Promoter Score

+5x $26 } Contribution
7-day transition from Higher mobile app adoption for s1 Margin
web to mobile app Services customers?

vs Angi average 2020 2021 2022 Q4'22

Note: Excludes sunsetted categories.

1. Excludes customers booking through partnerships.



Multiple Growth Levers and Considerable Headroom

Considerable growth and profit opportunity in re-establishing

levels previously achieved

pre-rebrand pre-rebrand pre-rebrand

current

current
current

SEO Revenue SEM Profit Brand
Awareness

The Successful Service Professionals Stick with Us

4.5 years
60%
1in4

Average Lifetime of Service
Professionals with tenure
greater than 1-year

Current Service Professionals
with tenure greater than 1-
year

New Service Professionals that
reach 1-year milestone




Sales and Marketing Efficiency Can Drive Profitability

Driving More Efficient Salesforce Advertising Expenses
After Excessive Growth g Exp

mmm Total Advertising Expense(Sm) —e—% of Ads and Leads Revenue

$556 $561

17% 15% ——Ads and Leads Sales Headcount Y/Y Growth

5%

10%) (11%)

(21%)

Q121 Q221 Q321 Q421 Q122 Q222 Q3'22 Q4'22

Higher Service Professional Spend is Offsetting

Lower Nominal Service Professionals

——Transacting SPs ——Revenue / Transacting SP 24%
20%

14%
10%

2%
-8% -9%
-12%

A Ql'21 Q2'21 Q321 Q4'21 Ql'22 Q2'22 Q3'22 Q4'22 FY19 FY20 FY21 FY22
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Realigned Cost Structure for Focused Priorities

Prodluct cost savings already in evidence, down 28% in Q4’22
vs. peak in Q2°22 and will be lower in 2023

.\ -28%

Over $100V1 of Savings in

$53 \
$47
$42 <38 2023 Combined Operating
Expenses and Capital
Expenditures

Q1'22 Q2'22 Q3'22 Q4'22

Product Development Expense and Capital Expenditures

11
Product Development expense, excluding Stock-Based Compensation, plus Capital Expenditures; See revenue reconciliation on page 23 in Appendix



2023 Outlook

+ FY 2023 Adjusted EBITDA: S60 million - $100 million
+ FY 2023 Capital Expenditures: $40 million — $60 million

+ Q1 2023 Revenue: $370 million - $400 million

 Beginning January 1, 2023, Angi Total Revenue will reflect Services revenue reported on a net basis @)
» Services reported revenue year-over-year growth will decline sharply in Q1 and throughout 2023 due to net revenue
recognition in 2023 comparing against gross revenue recognition in 2022 and due to exiting most complex services

(a) From January 1, 2020 through December 31, 2022, Angi Services recorded revenue on a gross basis. Effective January 1, 2023, Angi Inc. modified the Services terms and conditions so that the service professional,
rather than Angi, Inc., has the contractual relationship with the consumer to deliver the service and our performance obligation to the consumer is to connect them with the service professional. This change in contractual
terms requires net revenue accounting treatment effective January 1, 2023. There is no impact to operating income or Adjusted EBITDA. Please refer to the supplemental metrics posted in the Q4 2022 quarterly earnings

section at ir.iac.com and ir.angi.com for historical Services and total Angi Inc. revenue on a net basis for comparative purposes to the prospective revenue recognition for Services beginning January 1, 2023.
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Introducing Updated Metrics

29.0 29.5 M Leads ' Ads M Services

28.9
I
] -

FY22 Legacy FY22 Updated

Updated to include Service Requests generated in the directory

Transacting Service Professionals

FY22 Legacy FY22 Updated
M Leads Ads M Services
213.0 220.4 Legacy Updated
Leads A Service Request that was paid

for by at least 1 Service
Professional (max 1 per Service
Request)

Every paid lead
(can be multiple per Service
Request)
Ads N/A

FY22 Legacy FY22 Updated Services In-Process and Completed Jobs

A Legacy metrics had ‘Advertising Service Professionals' at end of the quarter as a separate metric.
Updated definition includes Ads 'Transacting Service Professionals' during the quarter.



Reconciliation of Non-GAAP Measures



Reconciliation of Gross Revenue to Net Revenue

(S in millions) FY 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021 FY 2021 Q1 2022 Q2 2022 Q3 2022 Q4 2022 FY 2022
Gross to Net Revenue Reconciliations (a)
Services (b)
Reported Revenue S 162.5 S 547 S 728 S 80.0 $ 824 § 289.9 S 764 $ 1082 $ 1059 S 90.7 S 381.3
Impact of net revenue reporting (a) (101.6) (32.9) (44.0) (49.8) (54.0) (180.7) (51.7) (71.1) (64.8) (55.1) (242.6)
Adjusted Services Revenue (net) S 61.0 S 21.8 S 288 S 302 S 284 S 109.3 S 248 S 371 S 411 S 356 S 138.7
Total Angi Inc. (c)
Reported Revenue S 1,467.9 $ 3870 $ 4210 $ 4616 S 4159 S 1,685.4 $ 4362 $ 5158 $ 4980 S 4415 $ 1,8915
Impact of Services net revenue reporting (a) (101.6) (32.9) (44.0) (49.8) (54.0) (180.7) (51.7) (71.1) (64.8) (55.1) (242.6)
Adjusted Angi Inc. Revenue (net) S 1,366.4 S 3541 S 3770 $ 4118 S 3618 S 1,504.8 S 3845 S 4447 S 4333 S 3865 S 1,648.9

(a) FromJanuary 1, 2020 through December 31, 2022, Services recorded revenue on a gross basis. Effective January 1, 2023, Angi Inc. modified the Services terms and conditions so that the service professional, rather than Angi, Inc., has the contractual

relationship with the consumer to deliver the service and our performance obligation to the consumer is to connect them with the service professional. This change in contractual terms requires revenue to be reported as the amounts earned from

the consumer paying for the service after deducting amounts owed to the service professional providing the service effective January 1,2023. Thereis no impact to operating income or Adjusted EBITDA.

(b) Beginning January 1,2023, Angi Services revenue for new arrangements will be reported as the difference between amounts earned from consumers paying for services and amounts owed made to service professionals providing the services.

(c) Beginning January 1, 2023, Angi Total Revenue will include Services revenue reported on a net basis as previously described as well as the revenue from other segments, none of which had any changes to their revenue recognition reporting.
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Reconciliation of Operating Income to Adjusted EBITDA

Ads & Leads
Services
Roofing
Corporate
Domestic
International
Total

Ads & Leads
Services
Roofing
Corporate
Domestic
International
Total

Three Months Ended March 31, 2022

Stock-Based

. . Lo Amortization of Adjusted
Operating Loss Compensation Depreciation )
Intangibles EBITDA
Expense
(S In millions)
S 155 S 49 S 113 S 27 S 34.3
(25.7) 4.5 1.7 1.0 (18.6)
(6.2) 0.8 0.1 0.2 (5.0)
(13.0) 2.6 0.0 - (10.5)
S (29.4) S 129 S 131 S 38 § 0.3
$ (45 $ 01 S 09 S - $ (3.4)
S (34.00 S 13.0 S 140 $ 38 S (3.2)
Three Months Ended March 31, 2021
Stock-Based
. oc ase. L. Amortization of Adjusted
Operating Loss  Compensation Depreciation )
Intangibles EBITDA
Expense
(S In millions)
S 30,7 S 41 S 13.0 S 4.0 51.9
(14.7) 1.0 1.5 1.0 (11.12)
(6.1) (3.3) - 0.0 (9.4)
S 99 S 1.8 S 145 S 5.1 31.3
S (9.8) S 02 S 1.5 § - (8.1)
S 01 S 20 S 16.0 S 5.1 23.2
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Reconciliation of Operating Income to Adjusted EBITDA

Ads & Leads
Services
Roofing
Corporate
Domestic
International
Total

Ads & Leads
Services
Roofing
Corporate
Domestic
International
Total

Three Months Ended June 30, 2022

Stock-Based

. . L. Amortization of Adjusted
Operating Loss Compensation Depreciation )
Intangibles EBITDA
Expense

(S In millions)
$ 235 S 54 S 106 S 27 S 422
(21.1) 4.5 1.7 1.0 (13.9)
(3.8) 0.4 0.1 0.2 (3.1)
(18.2) 3.0 0.2 - (15.1)
S (19.6) S 133 $ 126 S 3.8 S 10.1
$ (1L2) S 01 $ 08 $ - 5 (0.4)
S (20.9) s 13.4 S 13.4 §$ 38 § 9.7

Three Months Ended June 30, 2021
Stock-Based L .
. R L. Amortization of Adjusted
Operating Loss Compensation Depreciation .
Intangibles EBITDA
Expense

(S In millions)
S 99 S 29 S 11.7 S 27 S 27.1
(18.5) 1.1 1.9 1.0 (14.5)
(23.0) 5.2 - - (17.7)
S (31.5) S 92 S 136 S 37 S (5.2)
S (1.2) S 03 S 1.5 § - S 0.6
S (32.7) S 95 § 151 §$ 37 S (4.4)
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Reconciliation of Operating Income to Adjusted EBITDA

Ads & Leads
Services
Roofing
Corporate
Domestic
International
Total

Ads & Leads
Services
Roofing
Corporate
Domestic
International
Total

Three Months Ended September 30, 2022

Stock-Based

. . L. Amortization of Adjusted
Operating Loss Compensation Depreciation .
Intangibles EBITDA
Expense
(S In millions)

S 243 S 50 S 114 S 27 S 43.3
(10.6) 4.0 3.7 1.0 (1.9)
(8.5) 0.2 0.3 0.2 (7.9)
(17.4) 3.0 1.7 - (12.5)
S (12.2) S 122 $ 171 S 3.8 S 20.9
$ 1.1 S 02 S 07 $ - S 1.9
$ (1.1) S 124 $ 17.8 $ 38 S 22.9

Three Months Ended September 30, 2021

. Stock-Base.d . Amortization of Adjusted
Operating Loss  Compensation Depreciation )
Intangibles EBITDA
Expense
(S In millions)

S 135 S 33 S 112 S 27 S 30.7
(14.9) 1.4 1.9 1.0 (10.7)
(2.0) 1.4 0.1 0.2 (0.3)
(11.5) 2.6 - - (9.0)
S (15.00 S 87 S 132 S 39 S 10.7
S (0.0) S 01 S 1.5 § - S 1.7
S (15.0) S 88 S 147 S 39 § 12.4
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Reconciliation of Operating Income to Adjusted EBITDA

Three Months Ended December 31, 2022

Stock-Based

. . L Amortization of Goodwill Adjusted
Operating Loss Compensation Depreciation . .
Intangibles Impairment EBITDA
Expense
(S In millions)
Ads & Leads S 274 S 47 S 143 S 27 S - S 49.1
Services (37.3) 4.9 14.4 0.2 - (17.7)
Roofing (32.2) 0.5 0.2 0.2 26.0 (5.4)
Corporate (18.8) 3.4 3.7 - - (11.7)
Domestic S (60.9) S 134 S 326 $ 30 S 260 S 14.2
International S 05 S 04 S 06 S - S - S 1.4
Total S (60.4) S 139 S 332 § 30 S 260 S 15.7
Three Months Ended December 31, 2021
Stock-Based L. .
. R L. Amortization of Adjusted
OperatingLoss Compensation Depreciation .
Intangibles EBITDA
Expense
(S In millions)

Ads & Leads S 113 S 24 S 101 S 2.7 26.5

Services (15.9) 1.2 1.8 1.0 (11.9)

Roofing (6.6) (0.9) 0.1 0.2 (7.2)

Corporate (15.6) 5.7 - - (9.9)

Domestic S (26.7) S 83 § 120 §$ 3.8 (2.5)

International S (22) S (0.0) $ 1.5 S - (0.8)

Total S (28.9) S 83 S 135 S 3.8 (3.3)
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Ads and Leads
Services
Roofing
Corporate
Total Domestic

International
Total

Ads and Leads
Services
Roofing
Corporate
Total Domestic
International
Total

Reconciliation of Operating Income to Adjusted EBITDA

For the twelve months ended December 31, 2022
Stock-based

compensation Amortization of Goodwill

Operating loss expense Depreciation intangibles Impairment  Adjusted EBITDA
$ 90.7 $ 20.0 $ 476 $ 10.7 $ - 8 169.0
(94.7) 18.0 215 3.1 - (52.1)
(50.7) 1.9 0.7 0.7 26.0 (21.4)
(67.4) 11.9 5.6 - - (49.9)

(122.1) 51.8 75.4 14.4 26.0 45.6
(4.2) 0.9 2.9 - - (0.5)

$ (126.3) $ 527 $ 783 $ 144 $ 26.0 $ 45.1

For the twelve months ended December 31, 2021
Stock-based
compensation Amortization of

Operating loss expense Depreciation intangibles Adjusted EBITDA

$ 655 § 12.7 °$ 46.0 $ 120 $ 136.3
(64.0) 4.7 7.0 4.1 (48.2)
(8.6) 0.5 0.2 0.3 (7.5)
(56.2) 10.1 - - (46.1)

(63.3) 28.0 533 16.4 34.5
(13.2) 0.7 6.0 - (6.6)

$ (76.5) $ 28.7 $ 592 § 164 § 279
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Reconciliation of Operating Income to Adjusted EBITDA

(S in millions)

FY 2023
Outlook

Operating loss
Amortization of intangibles
Depreciation

Stock-based compensation expense

($110-$45)
5-10
100-110
40-50

Adjusted EBITDA

$60-$100
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Reconciliation of Product Development Expense
and Capital Expenditures

(S in thousands) Q1 2022 Q2 2022 Q3 2022 Q4 2022 FY 2022
Product Development Expense (a) S 17,859 S 20,953 S 15,817 S 19,191 S 73,821
Less: Product Development Stock-Based Compensation (a) (2,1112) (2,864) (2,077) (1,808) (8,860)
Add: Capital Expenditures (b) 26,903 35,235 33,383 20,831 116,352
Product & Development Expense and Capital Expenditures S 42,651 S 53,324 S 47,123 S 38,214 S 181,313

(a) Information sourced from individual quarterly P&L's available in publicly disclosed information including SEC filings and press releases.
(b) Information sourced from individual quarterly Cash Flow Statements available in publicly disclosed information including SEC filings

and press releases.
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